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WHAT IS THE PRIMARY GOAL OF THIS VIDEO?
(CHOOSE ONE)

Sales E Leads Build Authority »2a Engage Local
Foot Traffic Appointments Local Credibility ' Audience/Community

Sales / Foot Traffic [l| Leads /Appointments Engagement / Community

® Educational Content v @ Educational Content . ® Share behind-the-scenes , @ Share stories about

“Tips to sulvs * How-to, tips, quick e Local tips / industry insights your team or customers

g Sules * Testimonials from ® Highlight local events or
ag: " e r : :

Tips to M:;(e r,mm,u e Authority content local customers collaborations

Home Look Amazing! e Showcase results ® Soft = v = —

(or a home decor store) or transformations ::P D?IT‘?I‘I:I Eﬁﬁg;:;: b :l:lll’s:‘ il:;ﬁb;l:;::tm

@ Promotional Content . @ Soft CTA: or "DM for a free consult local trivia

Special offer, "Book your appointment N - o
limited-time deal, today™ or "DM
or service highlight for a free consult”

L} Who is your AUDIENCE & PAIN POINT? <

Focus on LOCAL problems:
e What keeps your customers up at night?

¢ What solutions can you provide quickly &

. 4

Where Will You POST ?

I Facebook & Instagram [ 3 YouTube / Shorts d' TikTok m Linkedin

e Local community, events, ¢ Quick tips, tutorials, e Fun local content, e Authority for B28 or
engagement, stories business showcase trends, challenges professional services

= 4 Posting Frequency? E===

I‘-

1-2x / Week + Busy

3-4x [ Week +” Moderate

Daily or Batch + Consistent

— END RESULT —_—

€% Clear Goal

4 Right Content Type
%4 Best Platform

% Realistic Schedule

READY TO RECORD!

L AW AL FOOTAGE




